
Enjoy Delivery 
Guerrilla Testing & Round 1, 2nd November, Josh Summers
Objective: The first round for the Enjoy delivery service was looking at customer’s reaction to they 
functionality of the module, as well as messaging, placement and usability of the new module on 
the PDP page.

Number of participant: 5 (Mobile only)

Scenarios: The users has gone onto the ee.co.uk website to look at getting the new iPhone 8, 
and want to see what delivery options are available to them.

Prototype:  http://449b5k.axshare.com/home.html

Key Highlights:

- General usability of the actual module was very good, with all users being able to easily 
interact with the different functions of the module 

- Checking eligibility for the user’s postcode area was clear and concise, with all 5 users 
understanding exactly what actions they must do to check if they are eligible 

- Moving the capacity and the colours of the phone to the top of the page made finding the 
delivery options easier as their eyes were drawn to it directly under the image

- The information here needs to call out that this is London only, as well as bringing in key 
points of why and what this service is to help customers decision and comprehension at 
this point 

- Entering postcodes on this module was easy and distinct with both options being both 
equally important (Geo locator & Manual entry)

- This module needs to be duplicated with similar or the same functionality later in the 
journey to ensure that if users miss this on the PDP, they can continue to check their 
eligibility later on (This meets customers expectations as they expect delivery options to 
be one of the last decision to make on a purchasing journey)

Findings:

- All 5 users easily found their way to the iPhone gallery and PDP via the homepage
- 2/5 those users tried to go via the burger menu navigation, whilst the other 3 users used the top 

banner to continue the journey 
- On the gallery page, all 5 users could easily find the iPhone 8 product and expected a product 

details page to be the next step 

Iphone 8 PDP:

- On the PDP page for the iPhone 8 all users understood where they were in the journey and what 
page they were on 

- When scrolling down, 3/5 users initially scrolled past the delivery option section to look at the 
other elements of the page 

- 2 of the users tried to open the ‘Delivery’ section at the bottom of the screen, however once they 
realised that this was not functional they scrolled back to the top of the page to the delivery 
module 

- All 5 users when asked said that saw the delivery option box, but may of wanted to see other 
content before they chose their delivery option - the movement of the capacity and colour to the 
top of the page definitely helped to make the delivery option module stand out more here 

http://ee.co.uk
http://449b5k.axshare.com/home.html


- This may be due to the expectation from users that delivery is a decision you make at the end of 
the purchasing journey (Duplication of this functionality later in the checkout process is needed)

Functionality of the Module:

- The understanding of the two options in this module was clear with all 5 users understanding 
that they have two options here to choose between 

- All 5 users could easily interact with the ‘see if you’re eligible’ CTA which opened up to the post 
code checker 

- The layout and functionality of this checker met all 5 users expectations as all 5 users easily 
understood what they had to do at this point in the journey to continue and see if they were 
eligible

- 2/5 users used the geo locator to check their eligibility as they said they understood the ‘Use 
current location’ services and were comfortable with using this functionality 

- The other 3 users entered their postcode manually at this point, however all 5 users understood 
the ‘Check’ CTA 

- The confirmation of the message here was clear and concise, with all 5 users knowing whether 
they were eligible or not 

- Getting back to the previous step was also clear here, with 3/5 users automatically closing this 
module before proceeding with the purchase journey 

Comprehension of the service:

- One user made a comment around what this service was and wasn't sure what it offered to them 
(Bring key content to the front of the module underneath the option to make it clearer why and 
what this service is) 

- 2 out 5 users used the ‘icon’ to find out more about the service after saying that it was no clear to 
them how the service worked - one user thought that this was a collect option due to the icon, 

- The word ‘setup’ was not clear to the user’s what this meant and some where confused as to 
what the service offers 

- 2 out of 5 users needed to be prompted to find out more, to this they instantly used the ‘Icon’ to 
find out how (This shows that the icon was clear indication to more help, however not all users 
were necessarily looking for this icon, instead bringing some key information forward may help 
this situation)

- 1 out of 5 users said they were happy with the amount of information here and could make a 
decision based of what the message was here

- The clear call to action that this was a London based service was clear to all 5 users

Reaction to Information pop up 

- All 5 users saw the pop up had positive reactions to the pop up due to it being a optional action if 
they wanted to find out more 

- All 5 users also reacted well with the video placement, especially as it helped reduce the amount 
of copy here 

Summary: 

- The functionality of the module, both from interacting with the CTA’s and entering the postcode is 
easy and clear for users to interact with 

- Bringing more information around the rules and what the service offers/benefits to the front of 
the module underneath the “Express delivery with setup’ title will help peoples comprehension 
and decision making as it currently isn't clear what the service offers 

- Keeping it clear that you must be in London to eligible is very important here, and must be 
emphasis on. 

- Moving the colour and capacity to the top of the page helps to make the module more visible 
and could help to create interaction with the module 



- Duplicating this functionality later in the later stages of the journey will make sure that if users 
miss this on the PDP they are able to check late run the journey 


